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Sustain Mizzou:

Sustain Mizzou is a non-partisan 
501 (c) 3 non-profit organization 
run by student volunteers at the 
University of Missouri-Columbia. 
Our mission is to promote a sus-
tainable way of life at the Univer-
sity of Missouri-Columbia through 
education, cooperation, and local 
action regarding the environment. 
For more information, please visit 
www.sustainmizzou.org or e-mail 
us at sustainmizzou@gmail.com.

Footprint:

The Footprint’s mission is to pres-
ent local students and Columbia 
residents with information that will 
help them to live more sustainably. 
The magazine does not preach nor 
is it political, rather it presents read-
ers with helpful tips in an enjoyable 
and non-aggressive format. Issues 
are distributed free of charge at 
various locations on the MU cam-
pus and around the city of Colum-
bia.

The little things: easy ways to reduce your 
impact even in the dorms

Instead of buying 
dozens of bottles of 
water, opt for a water 
filter and a reusable 
bottle. Bottled water 
is not typically clean-
er than tap water, and 
this will also keep un-
necessary plastic out 
of landfills.

Compiled by Emily Smoucha

When you leave your room, 
flip off the light switch.  You 
never know who you’ll run 
into while you’re in the hall, 
so that quick trip may last 
longer than you think.  Even if 
no one’s in the room using the 
light, it still takes energy to 
keep it on.

When you leave for class in 
the morning, turn down your 
thermostat.  Heating your 
room uses a lot of energy, 
and because the power plant 
on campus burns coal, heat-
ing your room releases lots of 
CO2 into the atmosphere.

Is your phone fin-
ished charging?  If 
so, take the plug out 
of the wall.  Even 
if your phone isn’t 
charging, the plug is 
still drawing energy 
from the outlet.

Turn off the faucet 
while brushing your 
teeth.
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      By Briney Bischof 

      Being sustainable can be a difficult task, but at the 
same time it can be very rewarding.  There are pros 
and cons to trying to be sustainable on campus, with 
the right information and a little effort, sustainability 
can be achieved while living in the dorms. 
      For anyone, especially freshman, living in the resi-
dence halls being a sustainable person can be a daunt-
ing task. By trying to follow three simple guidelines, 
recycle, reduce and reuse, people can start helping the 
environment.
      When picturing sustainability, people often think 
of the three arrows that make up the triangle of reduce, 
reuse recycle.  
 Normally, people put the most emphasis on 
recycling.  And on campus it is easy to recycle. The 
residence halls have bins for plastic, glass and alumi-
num containers as well as paper products. The other 
two segments of the triangle can pose more of a prob-
lem for everyday college students, but they are by no 
means impossible. 
      Reducing is almost a psychological obstacle. 
People need to think about their intake.  What do they 
actually need to buy?  Is walking a reasonable alterna-
tive to driving?. There are many things people can do 
in terms of reducing their intake on almost anything.
      When living in the dorms, students can take 
shorter showers, turn off their lights when they leave 
the room and try not to leave the television on at all 
times of the day. These are just a few suggestions to 
think about when trying to reduce, and it doesn’t just 
apply to dorm living, but living anywhere. 
      There are other ways to get about Columbia than 
by car. Columbia has its own bus system, many stu-
dents walk or bike around a lot of Columbia and if the 
car is needed, a good idea is to try and carpool with 
others.  There’s a good chance they need to run the 
same errand.
      In November, the dining halls had their ‘Tray-
less Challenge’ where students were encouraged to 
go through their meals without the use of a tray.  The 
dining halls also have the Earthright program, which 
is part of the dining hall’s effort to reduce waste in the 

dining halls, and they encourage students to try and 
not take more food than they will eat. 
 If people followed either of these ideas, it 
could lead to great strides for waste reduction in the 
dining halls. But there are harder things to reduce in 
dorm life besides food consumption.
      Grace Rathert states that her hardest thing to re-
duce on is the amount of time spent on her computer.  
It’s a difficult task when teachers require students to 
do a lot of their homework online.  But in addition to 
classwork done online, a lot of students fill their time 
with Facebook, YouTube or surfing the Internet.  All 
that time on the computer uses energy to keep the lap-
top charged.  If people tried to cut back on their extra 
computer time a lot of energy could be saved. 
      Rathert also points out that not only are people 
using energy when they are on their computers, but 
the computer itself has a long history involved in its 
production even before people take them home.  She 
believes it’s important to think of shopping in terms of 
long-term production.  
      She notes that by reducing intake, you can cut 
down on the costs of the whole cycle. The cycle in-
cludes the extraction of inputs, shipment, production 
and sale of the product. All of these things add up to a 
significant environmental cost.
      In reducing consumption it “helps your whole 
well-being” Rathert notes. Meaning people depend-
ing less on material items to fulfill a their happiness. 
Rathert goes on to day that an added bonus of shop-
ping less is that people will be saving money, which is 
important for a lot college kids and is very appropriate 
for everyone in this though economic time. 
      There can be a lot of ways to reuse items in the 
dorms.  One of the projects in Sustain Mizzou is a 
notebook committee makes notebooks reusing card-
board cereal boxes as well as used computer paper and 
then sells them in the bookstore.
      All sorts of items can be bought used: clothes, 
antiques, books, cds and a variety of other items. 
Another good idea would be to buy a reusable water 
bottle. This cuts down on the use of plastic contain-
ers that often end up in landfills, and the bottles don’t 
have to be shipped, reducing the cost and impact of 
transportation.
   These are just a few everyday things that can be 
done by anyone almost anywhere. Living in the dorms 
makes it more difficult to be sustainable, but there are 
little ways in which they can reduce their consumption 
that really add up.

The other R’s
Reducing and reusing have an 
even bigger impact than recycling
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Reduce, Reuse, Rewear

By Kelly Gehringer 

      You may have stumbled 
across a classic pair of earrings 
or some of grandpa’s old vinyl in 
grandma’s closet at some point 
before, causing the natural high 
that comes when discovering bur-
ied treasure. What you may not 
realize is that this is a valid form 
of recycling, and you are saving 
the planet. 
      It’s not just your grandma’s 
closet anymore. In fact, there’s 
treasure buried all over Colum-
bia. Using other people’s things is 
a rewarding and dignified expe-
rience, but more importantly, a 
sustainable one.
      Several vintage stores down-
town create the opportunity to 
reduce the constant megastore 
consumption that plagues the ma-
jority of America. Take a minute to think about your 
consumption; think about shipping cost, think about 
the waste when things form their own landfill in your 
closet, think about re-wearing!
      Fashion has become a cheap commodity as fash-
ion designers putting out new clothing lines out every 
month instead of just once a season. That’s a lot more 
fabric, a lot more transportation, a lot more waste.
      A United Kingdom study found that an average of 
30 kilograms (over 66 pounds) of clothing and textiles 
per person is wasted and sent to landfills each year.  
      Clothing has multiple impacts on the environment. 
The production of fabric involves chemicals, water 
and energy. Once clothes are worn, they need to be 
washed and dried, which is an energy sucking process 
as well. 
      Whether you’re in the market for a new hat, purse 
or t-shirt, think about what “new” really has to do with 
it. 
      Like aluminum, plastic and cardboard, clothes too 
are recyclable. When you buy used clothing or rewear 
something, you are becoming an advocate for sustain-
ability. 
      The eco-friendly practice of vintage shopping also 
enables you to cultivate your creativity and preserve 
your self-expression and authenticity. 
      Fashion itself is a cycle. Take jeans for instance. 
Blue jeans were once a stigma of the working class, 

until the ’60s when hippies put on a pair. The trend 
went wild, and now you’re hard-pressed to find a per-
son who does not own a pair of denim.
      So why not make a fashion statement while sus-
taining the earth? The idea is simple: fashion is recy-
clable, and clothes are re-wearable. 
      Step inside Maude Vintage, where you can find 
fashionable gems that are simply not available else-
where. Located right on Broadway, the vintage store 
offers plenty of locally made crafts and clothes—from 
earrings to artwork and buttons to music. 
      Owner Sabrina Braden named the store after the 
character Maude in the movie “Herald and Maude” 
because she enjoyed her zany attitude, free of care 
about others’ judgments. The store takes on a dual 
meaning as a symbol of the fashion genre “mod” as 
well.
      Braden moved to Columbia from Georgia and 
became interested in environmental efforts right away. 
Her passion for fashion combined with her sustainable 
efforts to create Maude Vintage, which turned nine 
years old on Nov. 7.
       “I loathe buying things new,” Braden said. “When 
you support local business, you’re part of the enrich-
ment of American culture.” 
      Describing herself as an artist with a strong work 
ethic, Braden was inspired by her love for recycled

Continued on page 5

Photo by Kelly Gehringer
Sabrina Braden poses with merchandise in her shop Maude Vintage on 
Broadway.  Even Braden buys the bulk of her own wardrobe from clothes in 
the store. 

Vintage clothes 
in Columbia
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The cycles of Fashion include recycling
Continued from page 4

clothing and her disgust toward American consumer 
ism and the made in China products that she believes 
taint America.
      Braden, who has been in contact with various adm-
inistrative representatives in Columbia about recycling 
cardboard among other products, feels strongly about 
sustainability. And it shows.
      “If everyone would just do the simple things, so 
much could be accomplished,” Braden said.
      If you’re not into reused clothing, there’s still plen-
ty of opportunity to find rare items unique to Maude 
Vintage made locally, such as buttons, earrings and 
bags. The place is littered with handbags made out of 
tea wrappers, paintings made out of old board games 
and headbands from scraps of fabric.
      “It gives me joy to see other people find things 
they love in the store,” Braden said. 
      She also buys most of her clothes from Maude 
Vintage’s collection, although she will occasionally 
splurge on a new pair of jeans. 
      To add more benefit to the customers, the store 
buys, sells and trades the public’s clothes seven days 
a week, offering 40 percent cash and 60 percent store 
credit. 
      “Fashion comes back while textures and prints 
reinvent themselves, just tweaked for modern times,” 
Braden said. “Stores like Abercrombie actually pay 
people to re-inspire old looks.”
      Maude Vintage draws in customers that are aware 
of their impact on the planet, but maintain an avid 
interest in the many deals they encounter. 
      When I shop here it’s a win—win,” shopper Jordan 

Other Vintage Shops in 
Columbia

Absolute Vintage: located on Broadway
     •Slightly more expensive
Leo’s: located on 9th Street
     •Consignment store with a lot of costuming
     •Can be expensive or cheap, varies
Blackberry Exchange: located on 9th Street
     •Similar pricing as Maude Vintage
     •More modern

Rogers said. “I love the clothes, I love the prices, and 
when I buy something, I know I’m doing an environ-
mentally friendly thing.”.
      “If it takes trend to raise awareness, then that’s 
what needs to happen for Columbia,” Braden said.
      In the future, Braden plans on having a fashion 
show with MU students involving textiles and also 
plans on renovating the store. As for Columbia’s future 
in helping the environment, she believes that practice 
will take time. 
      If you understand the concept of reducing con-
sumption, enriching culture, your own self-expression 
and supporting local business, then purchasing vintage 
clothing is just another way to achieve those goals.

Photo by Kelly Gehringer
Two of the mannequins in Maude Vintage show off 
vintage clothes in a modern way.  The store not only 
sells clothes, but also music, locally made crafts and 
jewelry. 
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Recycling in Columbia
What happens after tossing that bottle in the bin?

Photo by Monica Everett
The new, employee-designed recycling truck makes one of its first de-
posits of paper, plastic and glass at the Material Recovery Facility.

         By Monica Everett

      Recycling is the gateway activ-
ity of sustainability—everyone can 
recycle, but, partially because of 
this simplicity, its value has been 
underestimated.  In recent years, 
staunch environmentalists have 
bashed recycling, saying that it 
wastes more energy than its worth, 
and now more emphasis is be-
ing placed on the other two R’s: 
Reduce and Reuse.  While these 
claims are certainly important to 
consider, the power and importance 
of efficient recycling should not be 
left to the wayside.  
      The National Recycling Coali-
tion reported, “It takes 95 percent 
less energy to recycle aluminum 
than it does to make it from raw 
materials.  Making recycled steel 
saves 60 percent, recycled news-
paper 40 percent, recycled plastics 
70 percent, and recycled glass 40 
percent.  
      These savings far outweigh the 
energy created as by-products of 
incineration and landfilling.”  Not 
only is it more energy efficient, its 
economical.  Last year, MU saved a 
total of $384,625.10 due to recy-
cling.  How’s that for preventing an 
increase in tuition?
      Recycling has obvious ben-
efits for the environment and the 
economy, two concerns that are at 
the forefront of local and global 
concerns.  However, there are kinks 
in the system that need to be ad-
dressed to ensure the efficiency of 
the recycling process.  Columbia’s 
Material Recovery Facility (MRF) 
deals with these problems every-

day.  Luckily, recyclers themselves 
can easily help mend the system, 
in part by being more informed 
about the technicalities of the 
recycling process.
      For most people in Columbia, 
this process beings and ends with 
their choice to toss paper, plastic 
or aluminum into a recycling bin 
instead of a trash can.  Rarely 
does anyone seem to question 
what happens next.  The recycled 
material doesn’t just magically 
disappear; it is taken to the MRF 
(pronounced murf) where it con-
tinues its journey to become part 
of a future recycled product.
      When recyclables first arrive 
at the MRF, they are dumped onto 
the tipping floor.  From here, dif-
ferent categories of materials take 
different paths.  
      First, containers and fibers are 

separated.  Containers include plas-
tic, glass and aluminum. Aluminum 
cans travel with the container line, 
where they will eventually be con-
veyed up to the Eddy Current Sepa-
rator.  Essentially, this machine is 
a magnet in reverse; it repels the 
aluminum cans into a bin.  
      Glass and plastics are conveyed 
up to a line of employees who 
hand-sort the materials.  Sorted 
plastics are then deposited into a 
bin, like the aluminum, but glass 
travels on to the facility’s newest 
machine, the glass crusher.  Af-
ter the glass is crushed, it is used 
primarily around the facility as a 
driveway for trucks.  
      Fibers (paper and cardboard) 
follow a similar path at the MRF as 
the containers.  Eventually, the 

Continued on page 7
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Continued from page 6

Baler binds sorted materials togeth-
er, and these bales at the facility 
until there is enough material to 
sell.  Glass is the only material that 
stays local; the rest of the recycla-
bles are sold.
      “The money goes to operational 
costs, said Columbia’s Waste Mini-
mization Supervisor Layli Terrill.  
“It’s a labor-intensive process.  We 
were on schedule to make a profit 
last year, but then the market took a 
nose dive.”
      Terrill is currently tackling the 
problem of black plastic contain-
ers.  Normally, plastics No. 1 and 
2 are clear, so these black plastic 
containers inadvertently get tossed 
into the trash while the plastics are 
being hand-sorted.  There’s no time 
for employees to examine each 
object, and the numbers are often 
difficult to read. 
      Terrill said that this is a prob-
lem both internally and externally.  
The top complaint from recyclers 
at home is that they can’t read the 
numbers on recyclable materials 

to know whether or not they are 
recyclable in Columbia.  
      The city is only capable of 
recycling plastics No. 1 and 2.  Ac-
cording to Terrill, the population 
of Columbia is not dense enough 
to warrant the recycling of other 
types of plastic.  It would take too 
long to collect enough of these 
plastics to sell.  In densely popu-
lated areas like California, “they 
recycle everything,” she said.
      Inattentiveness of what is de-
posited into the recycling bin leads 
to the most significant problem that 
the facility faces itself: contamina-
tion.
      “Glass means glass food and 
beverage containers,” said Terrill.  
“Not broken window panes or light 
bulbs.”
      When the MRF receives un-
recyclable materials, it decreases 
productivity.  Employees must 
take the time to sort through and 
then throw away the materials.  
Contamination also devalues the 
recycled materials when selling the 
baled materials to a vendor.  
      Another problem the MRF fac-
es is a lack of community partici-
pation in recycling. “The facility 
receives 35 tons of recyclable ma-
terial per day, but the landfill down 
the road receives 700 tons of waste 
per day,” Terrill said.  “There’s a 
major discrepancy there.  About 40 
percent of that is probably recy-
clable material.  People say they 
recycle, but they don’t consistently 
recycle.”  
      Terrill hopes for an increase of 
recycling in Columbia.  She says 
that, in its current state, the MRF 
could handle about 50 tons of 
recycling per day, but the facility 

has a large capacity.  There’s room 
to grow, and the facility is open to 
adding more shifts and new equip-
ment if a demand calls for it.
      “Recycling creates green jobs,” 
she said.  Increased participation 
within Columbia would create new 
jobs both locally and globally.  The 
more recycled material the facility 
receives, the more employees are 
needed to operate the process on 
multiple levels, including transport-
ers, haulers, sorters and administra-
tors.
      Terrill said that, ideally, the 
MRF will eventually be a “Dirty 
MRF.”   This means that all of the 
trash and recyclable materials in 
Columbia would go directly to 
the MRF first, where the materials 
would be sorted before depositing 
left over trash in the landfill.  Un-
fortunately, this project would take 
millions of dollars.
      The facility will not have 

Continued on page 8

Photos by Monica Everett
Recycled materials ready to be 
baled and sold move up the in-
clined conveyer and into the baler.

Because black plastics like the one 
Columbia’s Waste Minimization 
Supervisor Layli Terrill holds here 
cannot be recycled along with clear 
plastics No. 1 and 2, they have to 
be sorted out and thrown away.

How the process works
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Continued from page 7

enough money to support this unless there 
is a larger supply of recyclable materials 
that can be sold on a more regular basis.  
The people that have the most impact on 
this are recyclers themselves, which, as of 
October, includes MU students.  All of the 
materials that are recycled on campus are 
now taken to the MRF.
      “We’re still unsure of the affect it will 
have,” said Terrill, “but we’re thinking it’s 
going to be a great success.”
      MU’s Sustainability Coordinator Steve 
Burdic discussed this new operation. “Our 
contract with the city for trash removal 
has recently been renewed and now in-
cludes more recycling activities,” he said.  
“Previously, they handled the sidewalk 
recycling containers, the two drop off sites 
and the tiger tailgate materials.
      “Under the terms of the new contract, 
recycling will not be charged as a service fee as was 
the case with our previous recycling vendor. There is 
also a chance to make some money from the sale of 
the recyclables as the city will split the profit with us.”

      This also offers students a chance to almost effort-
lessly influence both the economy and the environ-
ment in a positive, and very personal, way. Reducing 
and reusing materials first is more efficient, but once 
those materials are past their prime, recycling is a 
smarter choice than allowing them to go to waste.  
      Burdic said, “Recycling is a very affirmative way 
to save resources and energy and to reduce pollution. 
We try to let people know that their contribution is 
important and appreciated”
      Terrill hopes for increased recycling participation, 
understanding the clear correlation between the en-
vironment and the economy.  She supports and advo-
cates for the recycling process in many ways, espe-
cially by urging consumers to buy recycled products, 
to “close the loop” in the process.
      In a time of financial uncertainty, any industry 
that guarantees savings is bound to soar to popularity.  
Recycling guarantees both monetary and environmen-
tal savings, but only when done correctly.  Consumers 
can have a tremendous impact on the recycling indus-
try by recycling consciously.  Both consumers and the 
industry must cooperate to create a truly successful 
recycling process. 

Photo by Monica Everett
Employees work at the Container Sort Line, ensuring that the con-
tainers are not contaminated with unrecyclable materials, such as 
light bulbs and styrofoam.

Recycling Do’s and Don’ts
 Do:
      •plastic No. 1
      •plastic No. 2
      •aluminum containers
      •tin containers
      •paper
      •cardboard
Don’t:
      •plastics No. 3 or higher
      •aluminum foil and pie tins
      •scrap metal
      •ceramic/clay pots
      •light bulbs
      •window glass
      •fabrics
      •plastic shopping bags

Recycling offers environmental and economic benefits
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You are what you eat
Being an environmentally friendly entree at The Main Squeeze

      By Lindsay Lutz

     Sustainers looking for a meal they can feel good 
about can find solace at the Main Squeeze, 28 S. 9th 
St. in downtown Columbia. The Main Squeeze’s com-
mitment to sustainability started about 12 years ago 
when owner Leigh Lockhart opened the natural foods 
café. She envisioned a business that was responsible 
both to its customers and to the environment. How 
does The Main Squeeze do it? It delves into every pos-
sible area of sustainability. 
      The Main Squeeze composts 100 percent of its 
food waste, using the compost as dirt to cultivate its 
garden, which provides much of the produce the café 
actually uses. The compost is tended to by the employ-
ees and must be transported to the garden. 
      The Main Squeeze is also dedicated to recycling 
anything and everything possible, including all plastic, 
glass, aluminum and cardboard used on a daily basis 
as well as any office waste. This material must too be 
carried to a recycling bin due to downtown Colum-
bia’s less-than-accommodating system of recycling. 
Despite factors such as this one, Lockhart and her 
employees are enthusiastic about going that extra mile, 
perhaps quite literally, in order to remain environmen-
tally responsible, even if it cost her more money.
      She believes it is her responsibility to incorporate 
sustainability into the business model. Lockhart com-
pares it to a restaurant that won’t serve below a certain 
grade of food.  “This is my standard,” she said. 
      In addition to the typical “reuse and recycle” that 
the Main Squeeze employs in its business ethics ev-
eryday, the café strives to use eco-friendly packaging 
for its to-go orders, including paper-based products 
that are all biodegradable. But the Main Squeeze is 
delighted when its customers bring their own contain-
ers to transport their carryout vegetarian fair. 
      In order to encourage this practice, the café sells 
Tiffins, shiny silver containers with multiple compart-
ments that keep hot food hot and cold food cold. These 
are available for $15 and are dishwasher safe. The 
customer response to the Tiffins is mixed. Many have 
bought the containers but not all customers remember 
to bring them when picking up their order. Lockhart 

hopes they will become more integrated in the to-go 
process. 
      The Main Squeeze advocates new ideas for sus-
tainability and exhibits these innovations within the 
store and in the community. Some of the tabletops in 
the café are made from broken dishes and the original 
tables, Lockhart said, were made from old doors. 
      The Main Squeeze’s new bike delivery service, 
which brings the tasty food straight to its customers, 
leaves no carbon footprint. The business’s green de-
livery bike, when it isn’t in use, leans against the wall 
at the back of the shop. The natural foods café prides 
itself in buying almost all locally grown foods, and 
all organically grown foods, which support the area 
farmers and reduce the use of harmful chemicals and 
pesticides.  
      The sustainable business model, no matter how 
impressive, cannot overshadow, of course, the food, 
and the Main Squeeze has many options for vegans 
and vegetarians alike. The menu consists of salads and 

Continued on page 10

Photo by Emily Smoucha
The Main Squeeze, 28 S. 9th St., has been offering a 
selection of organic, local food since 1998.  Owner, 
Leigh Lockhart, is dedicated to keeping her restaurant 
as eco-friendly as possible, recycling as much as they 
can and composting food waste.
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Continued from page 9

soups, sandwiches, wraps and hot dishes, something to 
please everyone (except carnivores). As for hot dishes, 
the Buddha Bowl is most popular, made with organic 
brown rice, tofu, a mixture of vegetables and sesame 
ginger sauce. When it comes to wraps, the Good For-
tune Wrap is a customer favorite. 
      And what’s for new customers who may be timid 
around vegan/vegetarian food? Beginners will enjoy 
the Grilled Cheese Deluxe, made with organic white 
cheddar and loaded with red onion, roasted peppers, 
spinach and vegan chipotle mayo, grilled to perfection 
on whole wheat bread. Customers on a budget can get 
an order of Rice and Beans with salsa for five dollars. 
The Main Squeeze also offers a variety of juices and 
smoothies that range from old favorites such as Straw-
berry Manilow (strawberry and banana) to the exotic 
such as Green Machine, a mix of organic apple juice, 
organic banana, lime, spirulina and ice. 
      Whether the customers come for the food, the eth-
ics or both, all find the Main Squeeze to be extremely 
satisfying. The unique business sets an example for 
responsible, sustainable practices that will hopefully, 
in time, influence other businesses in the Columbia to 
take on the same concern for the environment that has 
been adopted by the Main Squeeze. The Main Squeeze 
proves sustainability can be woven into the business 
model and although the profits may not be huge, the 
impact on the environment is impressive and critical to 
the health of both the community and the planet.

1.    Go paperless:

•Take advantage of social networking sites, like Face-
book, to spread word about your party instead of paper 
invites.  

2.    Ditch the cars

•Provide guests with directions to your party, includ-
ing bus stops and bike routes.  If they have to drive, 
encourage them to carpool.

3.    BYOC (Bring Your Own Cup)

•Trade out the red cups for a reusable alternative. 
Collections of Shakespeare’s cups work great or ask 
guests to bring their own.

4.    Eat seasonal

• Check out the farmer’s market or pop into Uprise 
Bakery for cupcakes and pre-party snacks.

5.    Drink local

•Support your local breweries. Stop by Flatbranch and 
ask for a Growler for your next party.

6.    Conserve Energy

For atmospheric lighting, switch off the lights and 
light candles.

7.   When your party is over, what happens? Com-
post the food remains!

How to green 
your party in 

7 steps
Compiled by Ashley Sneathen 

A dish for everyone

Photo by Emily Smoucha
By selling organic foods, The Main Squeeze offers 
foods that aren’t grown using pesticides.  This keeps 
dangerous chemicals out of the environment and of-
fers a healthier option for the consumers.
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Find it: at IKEA 
Cost: $19.99
Dries: 78’ available
Floor: 5’x1.5’

Bottom line: the most 
bang for your buck, 
but IKEA doesn’t ship.  
You can find others on 
Amazon.

Find it: at Target 
Cost: $29.99
Dries:  25’ available
Floor: 2’ x 1.5’

Bottom line: 3-sec-
ond assembly + takes 
up very little space.  
However, it only dries a 
small load at a time.

Accordion Folding Tower

Find it: on Amazon
Cost: $38.50
Dries:  95’ available
Floor: 2’ x 2’

Bottom line:: most 
versatile model, with 
folding trays and 
wheels.  Adjusts to fit 
flat against a wall.

Tower

Find it: csnsupply.com
Cost: $49.99
Dries:  66’ available
Floor: 2’ x 2’

Bottom line: easy as-
sembly and little floor 
space.  However, at just 
under 5 feet tall, it can 
smother a room.

4 Questions to ask 
before buying a drying rack:

?
Models at Mizzou:
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1. How much am I willing to spend? 
Drying racks can get expensive, but keep in mind that if they’re replacing 
a tumble dryer, you’ll save a lot of money in your lifetime. Shop around.  
You’ll find numerous options online, but don’t forget about shipping costs!

2. How much will I dry at one time?
If you dry only a small load at a time, you may not need more than 30’ of line 

(see the accordion dryer below).  But if you do any more than that, you’ll want 
at least 70’.

3. Where will I dry my clothes?
Check for indoor/outdoor options and also visualize your floor space.  Tower models can 
fit in a shower, but their height might disturb the aesthetics of a room.  You can also buy 
indoor line kits for hanging wall to wall.

4. How much space is in between drying line?

The bigger the distance between lines, the faster your clothes will dry.
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Interested in the environment? Need volunteer experience? The Footprint, is looking for writers, 
photographers, and any otherwise journalistically-minded folks!

Contact SustainMizzou@gmail.com with any story ideas or if you’re interested in writing for us 
or taking pictures.

Photos by Jonathan Klamm


